2008060404040001
EXAMINATION FEBRUARY-MARCH 2024
MASTER OF COMMERCE (FOURTH SEMESTER)
MARKETING - X LEVEL 4

[Time: As Per Schedule] [Max. Marks:50 ]

Instructions: Seat No:

1. Fill up strictly the following details on your answer book
a. Name of the Examination : MASTER OF COMMERCE
(FOURTH SEMESTER)

b. Name of the Subject : MARKETING - X LEVEL 4
c. Subject Code No : 2008060404040001

2. Sketch neat and labelled diagram wherever necessary.
3. Figures to the right indicate full marks of the question.
4. All questions are compulsory.

Student’s Signature

Q.1 &suiwdled ¥Vl 10
Answer in brief.

1. GUelsdl ddetell el Huostd).
Explain the meaning of consumer behaviour.

2. &d wel VKU dRel) dslad L),
State the difference between motive and motivation.

3. §-51HY 20e AR S,
Define the term E-commerce.

4. ¥eel ogellell UsIRAsfl YR wstid).
List out types of reference groups.

5. d|Rl lulRld S,
Define attitude.
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Q.2

Q.3

Q.4

dE Rl Y15l HIefl sl [Aa1dlHi Y.
Explain the strategy for attitude reinforcement in details.

{eql
OR

VRPPM sil %Rl [Regic Aol
Explain VRPPM's theory of needs.

Aeel agel wldef] HIS(Eo1 1 [Werdled] Yuoud).
Explain marketing applications of reference group appeal.

¥{eql
OR

URddetef] [Aeildetl vl URddet Hidofl s Ustl YHoydl.

Explain the concept of change and strategies for change.

$18UBL (W U)esl «ilu qwl.
Write short note on (any two.)

1. MIRAHI pe2eell ©(dsly.
The history of internet in India.

2. [ Ad el vulq.
Decision making concept.

3. Ueo agellefl dletfBlsdlil..
Characteristics of reference groups.

4. GUlsdl adls]l us(d.
Nature of Consumer attitude.
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